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Affluent homebuyers have great expectations for their estates,

and luxury home builders are delivering. By Jean Penn

Bigger ¢7 Better
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Tm)ﬁ‘:”.\i AFFLUENT HOMEOWNERS, according to top developers

and builders, are stay-at-homes. And since they have the

means to achieve their dreams, they build customized luxury

homes that satisfy every extroverted and introspective desire—

houses that are designed around elegant
entertaining and relaxing, reading and
displaying homeowners’ extensive col-
lections and collectibles,

Unlike the well-heeled of previous
decades, this demographic s shunning
opulent displays of wealth and insread 15
favaring comfortable, secure, custo-
mized environments that are meticu-
lously tailor-made to fit their specific
needs and express their individualicy.

Regandless of where these homebuy-
ers may be in their lives, and even if
resale or leaving behind a lepacy for
tamily is not a priority, state-of-the-art
home technology and amenities are
must-haves in homebwlding these days,
along with topflight security systems and
a frone-row view of Mother Mature,

And despite the expenss—8300 per
square foot 15 a modest approximation in
New York and Los Angeles—bigger is
still better for the five-star American
dream home. More and maore space is
required for carving out those all-impor-
mnt private retreats within the home, as

well as those must-have gender-specific
and hobby/collection rooms.

“It seems like people are trying to
make their homes their world,” observes
Sean Sweeney of Manhacran-based
Sweency + Conroy Ine., who, like
many upscale homebuildérs, 15 extend-
ing floor plans below ground level to
accommoedate the requests for extensive
gyms, indoor swimming pools, home
theaters and sport courts, from basket-
ball vo squash.

Homes accupying up to 6,000 square
et of lving space were once consid-
ered fapncinus, but todays megaman-
sions are welghing in anywhere from
4,500 o 27,000 square feet and more.
Dan McGhee, president of Los Angeles’
J.D. Group Inc., is currently building a
50, 000-square-foot French MNormandy—
style home in Bel Adr, designed by New
York architect Robert A.M, Stern. lis
13,000-square-foor subterranean fun
floor will house many of the aforemen-
tioned specialey areas, plus a howling

| alley and wine cellar,

Left: A 35,000-square-foot estate in Beverly Hills is o typical project for |0 Group, o luary home
builder in Los Angeles, where @ $40 million home is a reality. This home's subterranean floor includes

o home theater, wine cellor and o gorage for 12 cars. Above: A detoil from an 1. Grace Co. project.
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